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tatest statistics, we will have a Lack 

of25,000 flats in Greater Nurem­

berg by 2026," he says. "We have 

many single households here, and 

there is an increasing need for per 

capita housing space. This year, we 

are going to finish around 170 units. 

In 2014 we aim to finish between 

150 and 300 units. Then we will 

focus on consolidation for a while. I 

am positive that the demand for ter­

raced and semidetached houses will 

stay stable, whereas the apartment 

market is rather saturated. However, 

we strongly depend on political deci­

sions, too. For example, ifthe gov­

emment decides to support social 

housing again, the whole situation 

will change. At present, the politi­

cians are under enormous pressure 

due to the lack of apartments. Also, 

in economically challenging times, 

estates are in high demand as people 

do not trust the financial markets any 

more. In a way, we benefit from the 

crisis." 

With the second family generation, 

the daughters ofMr. Schultheiß al­

ready in the starting blocks, the suc­

cess story of Schultheiß Projektent­

wicklung is ready to be continued 

into the future. • 

IN BRIEF 

Core Competence 

Property and estatc dcvclopment 

Facts & Figures 

• Founded: by Konrad Schultheiß in

2009: Schultheiß Projektentwicklung

GmbH

• Structurc: holding owned by

Konrad Schultheiß

• Employecs: 52

• Turnovcr: 40 million EUR
• Export: clients from China,

lndoncsia, South Africa

Products & Services 

• Acquisition of estatcs

• Building and rcnovation offlats, city

houscs, tcrraccd houses, dctached

houses, commcrcial premises

Target Groups 

People of all ages, singles, couples, 

familics 

Philosophy 

Sophisticatcd quality standard. wcll­

traincd tcam, rcliability, individuality 

Future 

• Grnwing dcmand for scmidctached

and terraccd houscs

• Sccond generation ready to join thc

family busincss

• Stay down-to-carth and be far­

sighted

Schultheiß Projektentwick­

lung GmbH 

Großreuther Strasse 70 

90425 Nurembcrg 

G,mnany 

Phonc: +49 911 93425-0 

Fax: +49 91 1 93425-200 

info@.schulthciss-projekt.de 

www.schultheiss-projekt.de 
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schweitzer 

Italian creativity f or all-round 
shopfitting concepts 

Since the turn ofthe 201h century, the fame ofltalian design has grown to heights of dass and sophistication. In the '60s and '70s, interior 

design reached the pinnacle of stylishness in Italy, and it was at that time that the phrases 'Bel Designo' and 'Linea Italiana' were coined. 

Like in decor and furniture design, Italy has also set trends in the industrial sector, for example with Zanussi's creative fridges and washing 

machines or Olivetti's office and electronic equipment designs. Located in Natums, Italy, Schweitzer Project Spa not only represents the best 

ofltalian design tradition, but also stands for a concept that covers all aspects of shopfitting from the initial idea to the opening day. Success­

ful projects in various European cities confirm the excellent reputation Schweitzer has gained as one ofthe few businesses in Europe that are 

capable of serving both the food and the fashion sector, luxury brands and large retail chains. 

Schweitzer hcadquarter 

For more than 85 years now, 

Schweitzer Project Spa has been 

setting standards in the planning, 

projecting and realization of shopfit­

ting concepts for the retail industry. 

The company's �nderstanding of

all-round so!utions for its customers 

involves the development oftop-

Prototype development 

The company's know-how in the 

retail and shopfitting sector has been 

accumulated in the course of an 

eventful company history that is also 

the story of three generations of the 

Schweitzer family- a family whose 

members have never stood still and 

always remained open to new ideas. 

quality, innovative furniture systems The know-how and experience ac-

tailored to the spccial character, cumulated in the process provides a 

i mage and marketing strategy of a 

particular brand or retail chain, as 

weil as general contracting services, 

ensuring that the original concept 

is realized efficiently and in ac­

cordance with the highest quality 

standards. Project management 

working towards the success of the 

customer's sales floor cornplements 

the offer. 

sound basis for the development of 

tailor-made total and detail solutions 

in the areas offood, fashion, retail 

and catering today. The company's 

ability to provide total solutions 

from a single source is enhanced by 

in-house production at its headquar­

ters in Natums, a modern center with 

facilities for wood and metal pro­

cessing, and the close cooperation 

Lc Bon Marche Rive Gauche and La Grande Epicerie 
de Paris are just two ofSchweizer's customers 

with the Interstore design office, an 

independent organization established 

in 1987 to work exclusively for 

Schweitzer Project Spa and its cus­

lomers. "Interstore Design focuses 

on package solutions," explains 

Christian Dempfie, member of the 

board of directors, who can draw 

on many years of expcrience in the 

shopfilting sector himself. "This is 

what makes the company so efficient 

- and so successful." The foundation

oflnterforce as a company work-

ing on a turnkey basis in the year

2000 expanded the operations of 

Schweitzer Project Spa yet again,

along with subsidiaries and branches

in several foreign countries includ­

ing Germany, Great Britain, Austria,

Hungary, Switzerland, Russia and

even Hong Kong. The acquisition of 

a !arge meta! production facility in 

Hungary in 201 l and the expansion 

of the company headquarters and de­

velopment center in Naturns account 

for the steadily increasing apprecia­

tion Schweitzer enjoys in Europe 

and other parts ofthe world. 

About 80 years after its start from 

small beginnings, the family enter­

prise, now in its third generation, 

is weil established in business with 

more than 700 employees, very posi­

tive trading performance and exports 

accounting for 95% of all sales. "ln 

Italy, we receive many orders from 

clients in the luxury Segment that 

take us abroad, for example on be­

half of major fashion brands," adds 

Mr. Dempflc. "Our cooperation .,.. 
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